CMM 266:  Analyzing Media Campaigns (Spring 2009)

Professor John Doe

jdoe@hartford.edu
(860) 768-1234
About the Course:  This course is designed to introduce you to major issues in contemporary media and marketing campaigns. There are two kinds of issues we will focus on: a.) facts about media, including (briefly) history, regulation, economics, content, audience and other related matters and b.) themes that cut across media, e.g., shrinking ownership of entertainment, which serve as the organizing principle of the course. The entire purpose of this class is to learn as much as possible about media systems (both national and international), and how to learn more about them as the system changes.

Course Objectives:  At the end of this course, students will be able to:
1.) Identify relevant mass media campaign strategies

2.) Analyze marketing of mass media

3.) Identify and list the major mass media channels in the 21st century

4.) Evaluate and critique mass media messages

5.) Compare U.S. and international approaches to mass media campaigns

6.) Work effectively in groups

7.) Articulate the influence of communication law across media channels

8.) Generate and organize ideas—verbally and visually—using a variety of channels.

Course Schedule
	Week
	Date 
	Topic / Lecture 
	Activity
	Assignment 
	Due Date 

	1
	1/22
	Why study Mass Media?
	Course overview and discussion
	Read chapters 1&2

Short Essay 1
	1/30

	2
	1/29
	Media and Culture
	Peer Review of Essay 1

YouTube Video:  Media and Society 
	Find music example for in-class discussion
	2/5

	3
	2/5
	Sound Recording and Popular Music
	Discussion – share music examples, discuss marketing and effects of genre
	Read Chapter 3

Discussion Reaction 1
	2/12

	4
	2/12
	Social Networking
	Follow-up on Discussion Board topic
	Meet with group, prepare topic proposal 
	2/19

	5
	2/19
	Television:  Visual Culture, Cable and the Specialization of Television
	Television and culture:  portrayals of race and class (video and online examples)
	Read Chapter 4 and Davis article 
Prepare for Quiz 1
	2/26

	6
	2/26
	Movies and the Impact of Images
	Quiz 1

YouTube Video:  Women in Film 
	Bring in 3 articles from your local paper  
	3/4

	7
	3/4
	Newspapers and the Culture of Journalism
	Group activity:  Writing a press release

International perspectives in the news
	Discussion Reaction 2

Prepare for Quiz 2
	3/11

	8
	3/11
	Magazines and Books
	Quiz 2

Library visit – using the library databases

Group work for final project
	Meet with group, prepare outline and list of sources
	3/25

	Week 9 Spring Break 

	10
	3/25
	Public Relations
	Public Relations and Advertising:  Similarities and differences, PR Crises
	Short Essay 2

Read Chapter 5
	4/1

	11
	4/1
	Media Economics
	Peer review of essay 2

Who owns what, media monopolies
	Read Thompson article, prepare list of 5 Discussion questions
	4/8

	12
	4/8
	Using Media to Communicate Interpersonally
	follow-up of Tuesday’s discussion 
	Read Chapter 6 and Stevens article
Discussion Reaction 3
	4/15

	13
	4/15
	Media Effects and Research
	Interpreting media research – Thompson and Stevens articles 
	Short Essay 3
	4/22

	14
	4/22
	Media, Law and Political Influence
	Law School podcast
	Find 3 advertising examples for in-class discussion
	4/29

	15
	4/29
	The Future of Advertising Media
	Discussion of advertising examples
	Complete Final Projects
	5/6

	16
	5/6
	Exam Review and Project Wrap-Up
	Final Exam

Final Projects due
	
	


Group Planning – Research Project Rubric
	Category 
	4
	3
	2
	1

	Problem Statement
	Students independently identify at least 4 reasonable, insightful, creative ideas/questions to pursue when doing the research.
	Students independently identify at least 4 reasonable ideas/questions to pursue when doing the research.
	Students identify, with some instructor help, at least 4 reasonable ideas/questions to pursue when doing the research.
	Students identify, with considerable instructor help, 4 reasonable ideas/questions to pursue when doing the research.

	Group Timeline
	Group independently develops a reasonable, complete timeline describing when different parts of the work (e.g., planning, research, first draft, final draft) will be done. All students in group can independently describe the high points of the timeline.
	Group independently develops a timeline describing when most parts of the work will be done. All students in group can independently describe the high points of the timeline.
	Group independently develops a timeline describing when most parts of the work will be done. Most students can independently describe the high points of the timeline.
	Group needs instructor help to develop a timeline AND/OR several students in the group cannot independently describe the high points of the timeline.

	Plan for Organizing Information
	Students have developed a clear plan for organizing the information as it is gathered and in the final research product. All students can independently explain the planned organization of the research findings.
	Students have developed a clear plan for organizing the information in the final research product. All students can independently explain this plan.
	Students have developed a clear plan for organizing the information as it is gathered. All students can independently explain most of this plan.
	Students have no clear plan for organizing the information AND/OR students in the group cannot explain their organizational plan.

	Quality of Sources
	Students independently locate at least 2 reliable, interesting information sources for EACH of their ideas or questions.
	Students independently locate at least 2 reliable information sources for EACH of their ideas or questions.
	Students, with some instructor help, locate at least 2 reliable information sources for EACH of their ideas or questions.
	Students, with extensive instructor help, locate at least 2 reliable information sources for EACH of their ideas or questions.

	Delegation of Responsibility
	Each student in the group can clearly explain what information is needed by the group, what information s/he is responsible for locating, and when the information is needed.
	Each student in the group can clearly explain what information s/he is responsible for locating.
	Each student in the group can, with minimal prompting from peers, clearly explain what information s/he is responsible for locating.
	One or more students in the group cannot clearly explain what information they are responsible for locating.


Textbook:  Introduction to Media, Thompson and Stevens, 3rd edition (2009), Penguin Press.  Additional readings provided by instructor.

Participation and attendance:  Participation is critical in this course.  We will be working on group assignments and conducting peer reviews, therefore it is extremely important that you attend class.  For the same reason, it is important to keep up with assignments.  Falling behind will mean lost points.  Due to the nature of this course, it will also be very difficult for you to catch up.

E-mail and Web access:  I will use University email in this course.  If you DO NOT have a University of Hartford email address, visit the Information Technology Services department in the Computer Center building room 113. In order to prove your affiliation with the university, bring your current class schedule or your schedule for an upcoming semester or your University of Hartford Student ID card. Within 24-48 hours of requesting your university email, you will have access to Blackboard.

Backups: It is your responsibility to backup your work. Crashed hard disks or stolen computers will NOT be considered extenuating circumstances for late submission of assignments.  If you need technical help, contact the Computer Support Hotline at 768-5999.

Grading:  Please see the above rubrics.

Academic Dishonesty is prohibited and may result in any of the following:  failure on assignment, project or paper; or failure in the course.

Accommodations:  If you have any condition, such as a physical or learning disability, which will make it difficult for you to carry out the work as outlined or which will require academic accommodations, please notify the instructor within the first two weeks of the course.

